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Artisan festival in the Fox Valley Wisconsin area

Americana music, dozens of arfists and hundreds of
shows at downtown venues

Application goal: Augment the Mile of Music weekend
to enhance user enjoyment.

O Facilitate a good experience for people that are going for
the weekend

Primary functions: Schedule shows, venue information,
news and updates




The Users — Festival Goers

Nuanced Networker

Jeremy S. | 57 | Fond du Lac
Director @ Chamber of Commerce
Suburban Home | Married

v
mmunity a

“If opportunity doesn't knock, build a
door”

Work Desk
mpate routine
Wi

Brand Value
Most Likely To:

Become a Music-Maker
Donate te Music Edu
Spend money at venues
Support an artist
Advocate for MoM
Keep up on Mile news

SKYLINE

Entranced Traveller

“Life is either a daring adventure or

Brittany M. | 34 | St.Paul
Physician @ United Hospital
Suburban Home | Married

her own way
the most joy that is. Her love of social m

Thinking

Judging

0

Samsung s5
Yot 3nd map fends
o

rkwhen
happ!
Her friends have got

hothing tal Moonlighting Audiophile

Intuition

Perceiving

Srowsing Intermet & sacial
Storing fravel photos.

ugh everything and she loves the

use of her easy to interact with nature,

e she decide:
is out of a love of being

she works to balance that her social media time doesn't stop her from

those she cares about. She’s always out tc

pture ies with

look back at her life and smile at all the amazing advet

Key Characteristics

Professional

Charismatic

Cultured

Goals & Motivators

Find unique and memo

Make the mo: acation &

Enjoy local things not found elsewhere
eat stories

inarea

ich path will bring her
about

Brand Value
Most Likely To:

Make purchases in area
Recomme 0 friends
Visit new/"hot" venues
Want details about area
Use GPS Features
Utilize recomendations

Mark A. | 36 | Neenah
Firm Asociate @ Herrling Clark
Suburban Home | Long Term ¥

Planner

“Music is a universal language - where
words fail, music speaks”

Brand Value
Most Likely To:

Browse artists In detail

Use app sch
Follow fave artists

Entertainment Enthusiast T

Lucille C. | 24 | Appleton
Shift Manager @ Charlotte Russe
Midtown Apartment | Single

Brand Value

Most Likely To:
Share location d
Post to Socia a
Bring others to festival
Vien z




The Stakeholders — Festival Helpers

“There are far better things ahead than

Americana Artisans ay we e betin City Culture Creator

“There are no strangers here, just
friends we haven't met yet”

the dreamers of dreams™

Mile of Music Magic Maker ™" "aane e App Code Craftsman

“First solve the problem. Then, write
the code’

Intuition Intuition Intuition
Thinking y Thinking

Judging
River Suitcase | 36 | Louisville

Label Artist @ Sugar Hill
Townhome; Bus | Long Term ¥

Brand Value

Most Likely To:
Provide sample tracks
Link social media
Interact with fans

Sell m ndise
tabs on crowd

fest feedback

GregW. | 46 | Appleton
Owner @ Anduzzi's Bar & Grill
City Home | Married

HTC One
Call famdy &ework

and his business find its unique
that space in the city’s heart for years to com
ancy and culture, and Greg
any’s brand. Th

Key Characteristics

Charismatic Create a positive bu.
s Foot traffic and reve
Communal

Diligent

Proud

Action-Oriented

Register PC
Keep track of
Ring up orders
Track dally sxes

1 ceases to amaze him how
ty thrive
and grow
teresting burst of
ommunity and can be great for

adding to it with his business and with

e thought that was the but he
omed the new culture the festival can

ng part of it

Brand Value
Most Likely To:

Run specials for MoM
Enhance visitor ‘s time
Want to be a*hot* ue
Advertise on social

Bradley C.| 32 | Appleton
Associate @ Willems Marketing
Suburban Home | Long Term ¥

Brand Value
Most Likely To:

Approve enha

David P.| 39| Neenah
App Dev @ Skyline Technologies
Suburban Home | Married

Li

ping dlients

festyle Snapshot

rk
rks

Brand Value

Most Likely To:
Test features on phone
Propose

Enhan
Understand t
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(mst Mile 3 — {mstx  Mile of Music
R AUGUST 6-9, 2015

HANDCRAFTED ARTISAN FESTIVAL

Countdown: 3 days g ISCONSN & ) Tester's Phone

-

August 3 at 9:58 pm

Concerts Favorites College Ave is ready for Mile 3, are you? 3
ir days to go! #MileOfMusic
.
) ‘ ; Looking good, Copper Rock Coffee Co,
Artists Shear Chaos Salon & Barbering Co., Just
Act Natural! '
) Slide to Linlock l: i )
é ﬁ ' ? more... ?
nues ’ ——= =
-

200+ Original Artists
800+ Live Performances Look back at 3 days until
50+ Venues

1 Great Mile of Music!
L) ) (=] ) ) (-,

MILE 2 MILE 3


http://www.swearstudios.com/briana/portfolio/mom-app-ux/files/mom-app-prototype1.pdf
http://www.swearstudios.com/briana/portfolio/mom-app-ux/files/mom-app-prototype1.pdf

O Veteran Users vs New Users

O Navigation Standards across Devices

O Function Value vs Bloat

O Privacy vs Data Driven Value
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http://www.swearstudios.com/briana/portfolio/mom-app-ux/files/mom-app-prototype2.pdf
http://www.swearstudios.com/briana/portfolio/mom-app-ux/files/mom-app-prototype2.pdf

O Low fidelity — focus desired on content block locations, flow linking, and value — not
aesthetic.

O Since app already exists, veteran testers may be familiar with aesthetic

O Using stripped down versions ensures they're giving feedback on what they're doing, not just
what they're seeing.

O Digital prototype

O hopefully encourages users to “think digital”

O placed in a phone frame to help them recognize the mobile use case
O Hyperlinked PDF

O format allows for the prototype to be tested in multiple environments

O could be downloaded to a testing phone, used on desktop, etc.



O Casual Interviews

O in-house developers, users, potential users
O Gathered in a more ad-hoc, casual sense, and through questions from user testing
O Survey
O 15 responses
O Conducted through Qualtrics, link distributed via Facebook
O User Testing
O Ten scheduled testers, plus one dry run that yielded valuable insight and went smoothly (11 total)

O One-on-one, in person, Skyline offices

O One test conducted remotely via Skype for Business screenshare



O Prototype and test both current and revamped version

O Same scenarios to ensure same mindset for users

O Insights as to likes and dislikes of both, and favorite version

O Laptop test
O Easy screen and audio recording , helpful for reviewing
O Informed consent + consent to pull anonymous highlight snippets

O For case studies, and stakeholder empathy



Tester Age

m 460s
m 505
m 40s
m 30s

5 mYes
0 | mNO

. m Uncertain
Been to Mile of
Music?

m 20s

i ==y

Heard of Mile
App?

Gender

mYes, Used It

m Yes, Have
Not Used

m NO

® Male
m Female

Type of
Phone

Educational
Background

mSome
College

m Bachel
ors

m Masters

® No
Nglelgjelale]al=

miPhone

m Android

10



Preferred Prototype of Users

Revamped
Version

m Users

Current Version ()

Favorite Part of Prototype 2

m Artist/Filter
Search

m Intuitive, Better
Feeling

® My Favorites



S

2.5

1.5

0.5

Hardest Task in Prototype 2

® Find out if something was cancelled
m News

m Events - Difficult to Navigate

m Schedule - Can't see details quickly
m Favoriting Artist

m Nofifications (Testing Perspective)

®m No Response/Nothing

m Finding Similar Arfists



When asked to find a specific “sound” of
band, concluded “genre” in think-aloud
statement

Users

®m Automatically
Made
Associatfion

m Did Not
Automatically
Associate

Recognized “Put Phone Away” and “View
Phone Notifications” as tasks they could

achieve in prototype

0

Users

m Completed
Task

B Failed Task



Made a comment when viewing their
schedule that time slots did not feel helpful
to their understanding or viewing this
information

Users

m Felt category did
not help them

®m Did not express
feelings on
category

Noted prior to final thoughts (ie during a task)
that they would like to see more maps to
better visualize festival

Users

® Mentfioned During
Exploration

m Did not Specifically
Mention During
Exploration



3
25 ® Found information about

5 this feature
1.5

m Fully grasped how to

] initiate and what these
0.5 events look like

0

Tentative Event Scheduling

« “The process [is] unintuitive” — user who followed the tentative scheduling process

« Did not anticipate favoriting an artist tfriggered adding the shows as tentative to calendar
« Favoriting did not indicate this action had happened, either

 May not want to favorite, but may still want to add tentative events to calendar



User J ourn eys Based on testing, interviews, and personas

girls are excitedly talking about planning their weekend around visiting festival
app so that evel o up have all downloaded the app to explore bands
and venues to visit for their weekend trip. Lucille keeps track of shows at everyone's favorite venues and by everyone's favorite bands nk a moment at the festival is

SKYLINE®

SKYLINE

pp Joumey - Changing Plans

Emotional Scale
Through Journey

SKYLINE®

‘ Mark's Mile of Music App Journey - Constant Companion

Phase of Journey Discovery Investigation Utilize Completion

SKYLINE™

SKYLINE®
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O O O O

No issues appeared to be Usability Disasters

All users failed at finding noftifications
O this appears to be my test design

“Real” data in prototype could be used in the futrue

Tentative events = interesting, but hard to find

O May be feature bloat, or just incorrectly located
“Now" versus “News"” for “festival updates”
Tab bar functionality needs to be reconsidered & further tested
Home page personalized content — cool suggestion

Users wanted even more maps

O asking “Yhow could a map help heree” may yield insight



O Overall; Successl!!

O Much of the testing affirmed thoughts on what users might want

O What didn't helped in where we need to think more critically to add benefit for them

O Which we wouldn't have known....if we didn't test!

O Would certainly use this method again - | highly enjoyed the process!

O Would likely use only Prototype 2 for testing moving forward

O initial tests needed to discern if users had any strong Prototype 1 feelings



OANy questions, concerns, or feedback?



